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In this paper, author would consider whether the lemon market theory could be adapted to health care
market. The author divided medical information into three categories; that is 1) medical record&
information, 2) narrowly defined medical information (such as information about diseases and drugs), and
3) information about healthcare provider. The author tried to consider how to provide medical information,
especially type 3 information. Type 3 information is consisted of A) useful for evaluation of each health care
quality, B) useful for evaluation of average health care quality, C) useless for health care quality. Much
information is type B or C and much of type B information may form lemon market.
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